ENAVEK 2014-2020

ENIXEIPHZIAKO NPOrPAMMA
ANTAMQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA « KAINOTOMIA

3 EpyaneioBnkn
J AviaywVvIoTIKOTNTAS

A MIKPEZ & NMOAY MIKPEZ EMIXEIPHZEIZ

H enixeipnon MIPAN AEBE nou edpelel otnv nepipépeia ATTIKHZ evrayxbnke otn Opdaon <«EpyaAeiobnkn
AVTaywVIOTIKOTNTAG» npolnoAoyiopol 400 ekar. Eup®. H dpdaon oTtoxelel aTn BEATIWON TNG AVTAYWVIOTIKOTNTAG
TWV MIKPWV Kal MoAU MPIKPWV EMIXEIPAOEWY, €NEVOUOVTAC OTOV MAPAYWYIKO EKOUYXPOVIOUO TOUC, TNV UIOBETNON
ouCTNUATWYV TuNonoinong & nigronoinong, Kabwg kal o€ branding kal Yngiakr NpoBoAn.

O OUVOAIKOG NpoUnoAoyIopdg TNG enévduaonc eival 200.000 € ek Twv onoiwv n dnudacia dandvn aveépyeTal o€

100.000 € kai cuyxpnuaTodoTeiTal and Tnv EAAGda kair 1o Eupwnaikd Tapeio Mepipepeiakng AvAanTuEng Tng
Eupwnaikng ‘Evwong.

To ENIXEIPNHATIKO OXEDIO NOU EYKPIONKE NPOG XPNHATO3O0TNON Kal UAonolgiTal, nepiAapgBavel enevdUoeig
OTIG NAPAKATW KATNYOPIEG:

v Mnxavnuata - EEonAiouog

v Zuokeuaoia - ETikéTa - Branding

v Wnolakn MpoBoAn

v MI0B0A0YIKO KOOTOC £pYaloPEVWV (VEO MPOCWIKO)

M£ow TNG CUHHETOXNAG 0TN Apdon, N ENIXEipnon NETUXE:

v BEATIWON TNG AvTAywvVvICTIKOTNTAG TNG

v au&non Tng kepdopopiag Tng

v gvioxuon Tng eEwoTpEPEIac

v/ €ENEKTACN TNG ayopdq PE TN NPoabnkn VEWV NpoiovTwV & UNnpeci®V
v €Eao@alion uwnAOTEPNG NOIOTNTAG NPOIOVTA & UMNNPECIEG

v al&non TNG NnapaywyikotTnTag & BeATiwon AsIToupyIKwV d1adIKaoiwV
v gvioxuon TngG eniXEIpNPATIKOTNTAG

v dnuioupyia / diaTtripnon MNoloTIK®wV BECEWV Epyaaiag

Me Tn oupBoAn Tou EMAVEK evioxUBnKe n enixXeipnon ano@EpovTag opeAN OTNV AVTAYWVIOTIKOTNTA TNG XWPAG KABwg

Kal TNV TOMIKMA OIKOVOMid.
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EIAIKH TPAMMATEIA AIAXEIPIZHZ

Eupwnaikh ‘Evwon NPOFPAMMATQN ETMNA, TX & EKT avantu§n - epyacia - alAnkeyyun

250 7 EIAIKH YMHPEZIAAIAXEIPIZHZ EMAVEK
Eupwnaiko Tapeio
MNeplpepelakig Avantuéng

Me tn ouyxpnpatodotnon tns EAAGSas kal tns Eupwnaikns ‘Evwons



